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BRANDS EVOLUTION
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A BROAD PORTFOLIO OF MOST-DESIRED BRANDS
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AREZZO&CO AND VANS

THE FIRST STEP TO POSITIONING AS A “HOUSE OF BRANDS”
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VANS® INTEGRATION

NEW PATH OF POSSIBILITIES



4Q19 RESULTS
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THE COMPANY MAINTAINED CONSISTENCY IN RESULTS

+67

STORES



4Q19 RESULTS

GROSS REVENUE GROWTH
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4Q19 RESULTS

GROSS REVENUE GROWTH



DISTRIBUTION CHANNEL EXPANSION

4Q19 RESULTS



4Q19 RESULTS 

GROSS PROFIT AND EBITDA PRO FORMA
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4Q19 RESULTS

EBITDA AND NON-RECURRING EFFECTS



4Q19 RESULTS 

NET INCOME PRO FORMA
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4Q19 RESULTS 

OPERATING CASH FLOW



4Q19 RESULTS 

INVESTMENTS (CAPEX) AND INDEBTEDNESS
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4Q19 RESULTS 

RETURN ON INVESTED CAPITAL
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