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CODE OF CONDUCT SANTOS BRASIL

MESSAGE FROM
THE MANAGEMENT

The Code of Conduct is reflected in the corporate iden-
tity and culture of Santos Brasil, and is guided by prin-
ciples that serve as the foundation for promoting beha-
vior that values ethics, excellence and the individual.

It is intended for all managers, employees and other
stakeholders, such as suppliers and service providers,
who are obliged to guide their actions in accordance
with the principles, values and rules established in the
Code of Conduct, without any exception.

We expect to continue exercising the management
functions effectively so that these guidelines are na-
turally incorporated in the culture of Santos Brasil. To
achieve this goal, it is necessary that each one of us
serves as a model and leads by example.

Acting with ethics, responsibility, respect and high
standards of social and environmental order ensures
that Santos Brasil becomes a benchmark and contri-
butes to achieving our corporate, professional and
personal goals.
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INTRODUCTION

The Code of Conduct of Santos Brasil descri-
bes the principles, guidelines and values that
guide its operations and its commitment to
ethics, integrity and excellence in all its busi-
nesses and operations.

All managers, employees, partners and other
stakeholders of the Company must unders-
tand and undertake to follow and guide their
actions by this Code of Conduct. Similarly,
they must be aware that deviations from the
provisions of the Code - by commission, omis-
sion or complacency - may violate laws, harm
society as well as the image and reputation of
Santos Brasil.

We believe that by encouraging, stimulating
and behaving according to the highest standar-
ds of ethics, integrity and transparency, we will
continue ahead in our Mission and be the ben-
chmark in port terminal operations and integra-
ted logistics in Brazil and around the world.
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The Code of Conduct applies to all employees, shareholders, direc-
tors, consultants, advisors, business partners, suppliers, service provi-
ders, agents and public and private institutions in Brazil and abroad,
as well as any and all individuals or legal entities that may represent
Santos Brasil.

To ensure that this Code of Conduct is followed, it must be dissemina-
ted in the internal and external corporate environments, as well as in
respective contracts and business agreements with third parties so that
the need to comply with it becomes public.
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MISSION, VISION AND
VALUES OF SANTOS BRASIL

Mission

To promote competitiveness for our clients
through efficient, agile and secure services
while respecting the individual and the en-
vironment, to ensure the generation of va-
lue for the shareholders and to contribute
to Brazil's socioeconomic development.

Vision

To be the best port infras-
tructure and integrated lo-
gistics services company in
our markets of operation.

Values

- Ethics and transparency;

- Commitment to results;

- Innovation;

- Environmental and social responsibility;

- Safety;

- Agility and precision;

- Valuing the individual and respecting diversity.

MISSION, VISION AND VALUES OF SANTOS BRASIL
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COMPLIANCE WITH LAWS

Everyone covered by this Code must respect the laws and regula-
tions in force.

Compliance with laws and regulations applicable to the ope-
rations of Santos Brasil is essential for the success and conti-
nuity of the business.

-

What we value:

a) Everyone must res-
pect the current laws
and applicable regu-
lations, the clauses
in their Employment
Agreement, the gui-
delines established in
the Personnel Regu-
lations of the Human
Resources depart-
ment and the inter-
nal standards of con-
duct disclosed by the
Company.

What we do not tolerate:

a) Any action in breach of
our Values and this Code of
Conduct, especially, actions
that may cause damage to
the environment, put at risk a
healthy work environment or
violate work safety rules.

b) Noncompliance with the
Brazilian Penal Code, the Law
on Bids and guidelines for
preventing money launde-
ring and acts of impropriety,
especially in business deals /
agreements with private third
parties or public officials.

COMPLIANCE WITH LAWS

13
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GUIDELINES

1. Commitment to conduct

in management relations

Management'’s behavior and actions must be in accordance
with the Values of the Company.

o

What we value:

a) All members of management of Santos Brasil must be
committed to ethical and transparent behavior in exercising
their functions.

b) The managers will prioritize the interests of the Com-
pany in any situation that may bring real or potential be-
nefits for themselves or for their relatives, dependents,
friends or associates.

¢) The managers must perform, in an exemplary manner,
the duties, obligations and guidelines established in this
Code of Conduct, as well as assist and encourage com-
pliance by all employees and professionals who deal with
Santos Brasil.

d) All issues and information related to the Company’s bu-
siness must be handled with discretion and in accordance
with the laws and regulations applicable to publicly-held
companies.

2. Commitment to
conduct in internal
work relations

Relations among the employees
of Santos Brasil at all hierarchi-
cal levels must be based on ab-
solute respect, cordiality, trans-
parency and honesty, always
bound by the common interest
in observing the Mission and
Values of the Company.

2.1. PROFESSIONAL
ATTITUDE
We expect all employees and re-

presentatives of Santos Brasil to
be respectful, cordial, ethical and
transparent in all their dealings
on behalf of the Company.

GUIDELINES - COMMITMENT TO CONDUCT IN INTERNAL WORK RELATIONS

15
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2.1. PROFESSIONAL ATTITUDE
CONTINUED

What we value:

a) Respectful, polite and fair treatment of everyone we
interact with.

b) Ethics and transparency in order to preserve not only
our personal image, but also the image and reputation
of the Company.

¢) Conducting our business in accordance with all appli-
cable Occupational Health and Safety laws and regula-
tions, immediately reporting any concerns, incidents or
safety violations.

d) Effective participation in all training and qualification
programs held and offered by Santos Brasil.

What we do not tolerate:

a) Discrimination based on political, racial, sexual or religious
reasons.

b) Activism, political, religious and commercial actions on the
Company's premises and while conducting business on behalf
of Santos Brasil.

) Aggressive, harsh or disrespectful behavior in treating em-
ployees, customers and public officials.

d) Use of position or influence resulting from it to obtain any
kind of benefits for oneself or others.

ORAL HARASSMENT

SANTn..
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2.2. MORAL HARASSMENT

We want the environment at Santos Brasil to be positive and adequate
for everyone to be able to perform their functions with excellence, speed

and precision.

Moral harassment involving the employees of Santos Brasil will not
be tolerated under any circumstances.

WHAT IS MORAL
HARASSMENT?

It is the exposure of someone
to humiliating and embarras-
sing situations, repetitively or for
prolonged time, through physi-
cal actions, gestures or verbally,
during the work day and in the
exercise of their functions, re-
gardless of the existence of hie-
rarchical subordination.

Hierarchical subordination is
not necessary to prove moral
harassment, which can occur
among co-workers or a supe-
rior (boss) by their employee,
among others.

What we value:

a) The professional commit-
ment of all to ensure a positive
work environment that is espe-
cially free of any type of moral
persecution. This engagement
must occur without prejudice
to the establishment of goals
and accountability for results,
respectfully and without ex-
posing the employee to haras-
sment.

2.2. MORAL HARASSMENT
CONTINUED

What we do not tolerate:
a) Use of offensive words and hostile ways of addressing people.

b) b) Threats of dismissal, though the possibility of verbal or written
warnings, as well as suspension, in the regular exercise of discipli-
nary powers by the employer, is safeguarded.

) Imposition of work overload under inadequate conditions to per-
form of tasks and exaggerated and unreasonable demands about
productivity, except in case of requiring overtime work, in com-
pliance with the management authority of the employer pursuant
to laws and rules.

d) The disclosure and publication of negative results of the
Company'’s employees that could cause humiliation and shame.

e) Calling people by nicknames or derogatory names.

2.3. SEXUAL HARASSMENT
Sexual harassment will not be allowed under any circumstances.

WHAT IS SEXUAL HARASSMENT?

It is the act of embarrassing someone in order to obtain sexual advantage or favors
by taking advantage of the hierarchical superiority or seniority inherent to a position
or function.

GUIDELINES - SEXUAL HARASSMENT 1 9
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2.3. SEXUAL HARASSMENT
CONTINUED

»

What we do not tolerate:

a) Insinuation, forced physical contact and impertinent invitations

that: are a condition to retain the job; influence the career promo-
tions of the harassed person; adversely affect professional perfor-
mance; cause humiliation; insult or intimidate the victim; pose a
threat; offer growth and / or promise of favoritism.

2.4. CONSUMPTION OF ALCOHOLIC BEVERAGES,
TOBACCO AND ILLICIT DRUGS

Consumption of alcoholic beve-
rages and illicit drugs is not per-
mitted in the facilities of Santos
Brasil. Use of tobacco will be per-
mitted only in locations designa-
ted by the Company and in accor-
dance with local laws.

Exceptionally, consumption of
alcoholic beverages may be per-
mitted at events organized by the
Company and when expressly au-
thorized by the Executive Board.

Operating or driving equipment
under the influence of alcohol or
illicit drugs or while using tobacco
is prohibited.

.

What we do not tolerate:

a) Consumption of alcoho-
lic beverages on the pre-
mises of Santos Brasil.
Nobody will be allowed to
remain on the Company'’s
premises or in external
activities linked to Santos
Brasil when under the in-
fluence of alcohol.

b) Smoking in prohibited
places within the Company.

2.5. POSSESSION OF WEAPONS
Weapons are not allowed inside the Company'’s facilities.

WHAT IS POSSESSION
OF WEAPONS?

It is the authorization to carry, transport
or keep a weapon or ammunition in
one’s custody. To move around in public
while carrying a gun, for example, one
must have the permit to carry weapons.

According to Brazil’s Disarmament Sta-
tute, carrying weapons without this do-
cument is a crime.

*

What we do not tolerate:

a) Storing or carrying
any type of weapon in
our facilities or in exter-
nal activities related to
Santos Brasil. Cases in
which service providers,
in the exercise of their
functions, must use a we-
apon will be analyzed by
the Company’s Manage-
ment.

GUIDELINES - POSSESSION OF WEAPONS
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2.7. FRAUD

Conduct by people who, while exercising their functions on behalf of San-
tos Brasil, aim to obtain undue gains or benefits for themselves, third parties
or for Santos Brasil through fraudulent means will not be tolerated.

WHAT IS FRAUD?

Fraud is any conduct that Whatwe donotialerate:

uses any maneuver, trickery g a) Alteration or falsification of mana-
or other dishonest means to gerial results and internal and exter-
conceal facts or obtain un- nal indicators to obtain advantages
due advantage. and demonstrate the false achieve-

2.6. CAREFUL USE AND PRESERVATION

OF THE RESOURCES OF SANTOS BRASIL

All employees are responsible for preserving the Company’s assets, which
include its facilities and equipment required to carry out its operations.
Hence, these resources must be used correctly, to ensure their preserva-
tion, and solely for business purposes and by duly authorized persons.

ment of goals.

b) Alteration or falsification of Santos
Brasil's documents, such as exam-
ple, balance sheets, reports, tax do-
cuments, payment issues, powers of
attorney, etc.

¢) Manipulation of customer and su-

- What we do not tolerate: pplier data.
a) The use of the Company’s assets to perform their functions for d) Alteration of personal documents,
personal purposes or for their relatives, friends or others. data or information to obtain bene-

fits or enjoy an undue situation in the
Company. For example, submitting
false medical certificates or making

_ ‘ . . false statements regarding housing
c) Wasteful use of goods and materials while carrying out activi- o e o @il

ties for Santos Brasil.

b) The removal of assets belonging to Santos Brasil from its pre-
mises for activities that are not related to the Company and / or
without due authorization for the removal of these assets.

d) Deliberate depredation or intentional misuse of the Company's
assets.

GUIDELINES - FRAUD 3



3. Commitment to conduct
in customer relations

Ensuring the competitiveness of our customers is essential
for Santos Brasil, and all employees must be committed to
this principle.

What we value:

a) All employees must be committed to providing quality ser-
vices to customers according to the standards established by
the Company.

b) All employees of Santos Brasil must always address custo-
mers cordially and respectfully.

c) Compliance by employees with the guidelines established
in the Policy on Gifts, Presents, Entertainment and Hospitality,
whether for receiving gifts, presents, entertainment and hos-
pitality, or for offering these to customers.

What we do not tolerate:

a) No preferential treatment is allowed
for any customer that is not in accor-
dance with the service standards of the
Company.

b) Discriminatory attitude towards cus-
tomers.

¢) Requesting exchange of favors or help
to obtain advantages or benefits from
the customers of Santos Brasil.

d) Offering customers services other
than those provided by the Company.

GUIDELINES - COMMITMENT TO CONDUCT IN CUSTOMER RELATIONS

25
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4. Commitment to conduct
in relations with suppliers
and service providers

Relations with any suppliers or service providers must
be conducted in ethically and respectfully, and solely
at the interests of the Company.

What we value:

a) That all suppliers and service providers are
selected based on ethical, technical and low
cost criteria.

b) Compliance with laws applicable to its ope-
rations, especially labor, environmental and oc-
cupational safety laws.

) Storage and processing of information and
data from suppliers and service providers dis-
creetly and confidentially.

d) All suppliers or service providers that work
on the Company’s premises must be provided
with the same health and safety conditions
offered to Santos Brasil employees.

e) Observance of the guidelines established
in the Policy on Gifts, Presents, Entertainment
and Hospitality, whether for receiving gifts,
presents, entertainment and hospitality, or for
offering these items to suppliers and service
providers.

What we
do not tolerate:

a) Engaging suppliers
or service providers that
indulge in unfair com-
petition, child labor, se-
xual abuse and exploi-
tation of children and
adolescents, forced la-
bor or degrading work.
All forms of physical,
sexual, moral or psycho-
logical violence or other
practices against the
guidelines in this Code
of Conduct, the Code
of Conduct of Suppliers
and other policies and
documents  published
by the Company.

b) Participation in any
negotiation that could
bring advantages or
benefits for oneself or
third parties and which
characterize a real or
apparent conflict of in-
terest for employees of
both parties.

GUIDELINES - COMMITMENT TO CONDUCT IN RELATIONS WITH SUPPLIERS AND SERVICE PROVIDERS

27
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5. Commitment to conduct in relations with
trade unions or professional associations

Santos Brasil respects
the free choice of its
employees to join tra-
de unions and/ or pro-
fessional associations.

What we do not tolerate:

a) Abuse, activism, improper con-
duct or extrapolation of legal rights
by employees belonging to unions or
any professional association.

b) Any type of discrimination against
employees who, by their own free
will, joined or want to join trade
unions or professional associations.

6. Commitment to conduct
in relations with competitors

6. COMMITMENT TO CONDUCT
IN RELATIONS WITH COMPETITORS

CONTINUED

* What we do not tolerate:
a) Unauthorized transfer of confidential information pertaining to

Santos Brasil or its customers.

b) Forming cartels with other companies in the sector to influence
market trends, in violation of Law 12,529/2011.

7. Commitment to conduct
in relations with shareholders

Santos Brasil is a publicly-held company that has an area dedicated
to relations with its shareholders. The Investor Relations Depart-
ment acts in accordance with the highest standards of corporate
governance.

Diversity of offerings is beneficial in all sectors as it gives
society the right to choose. The Company encourages fair
competition.

‘ What we value:
a) Respectful and independent relations with

the competitors of Santos Brasil, seeking ma-
rket information lawfully through authori-
zed sources.

Y

What we value:

a) Shareholder relations
will be conducted only
by designated employe-
es and expressly autho-
rized by the Investor Re-
lations Department.

b) Each shareholder
has the right to obtain
information from the
Company through the
appropriate  channels
established by applica-
ble laws.

GUIDELINES - COMMITMENT TO CONDUCT IN RELATIONS WITH SHAREHOLDERS

*

What we do not tolerate:

a) Communication with
the shareholders of San-
tos Brasil by unauthorized
persons.

b) Manipulation of infor-
mation and data about
our operations or about
the Company by em-
ployees or third parties
working for Santos Brasil.

29
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8. Commitment to conduct with the market

Relations with all market institutions, financial or otherwise,
should be guided by professionalism.

What we do not tolerate:
a) Employees must not make comments, insinuations or ex-
press personal opinions that could affect the image of market

institutions that have or may have relations and do business
with Santos Brasil.

9. Commitment to conduct
in community relations

Santos Brasil seeks the well-being of people who, directly or
indirectly, have contact with the company, through socially
responsible conduct and by aligning the expectations and
needs of the community with its business.

The Corporate Communication and Sustainability Area is
responsible for institutional actions relating to the communi-
ties where the Company operates.

SAN
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9. COMMITMENT TO CONDUCT
IN COMMUNITY RELATIONS

CONTINUED

What we value:

a) Relations with the community
must be guided by the principles
of cordiality and partnership in
order to ensure healthy relations
and the economic and social de-
velopment of the region.

b) Initiatives aimed at mitigating
the impacts and risks of Santos
Brasil’s operations in the commu-
nities where it operates, as well
as training current and future
employees to groom professio-
nals who are complete, responsi-
ble and engaged with the issue
of Sustainability.

¢) Promote the social and econo-
mic development of the region
where the company operates
through educational and social
inclusion initiatives aimed at ge-
nerating shared value.

GUIDELINES - COMMITMENT TO CONDUCT IN COMMUNITY RELATIONS

31
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10. Commitment
to conduct with
the environment

The sustainability guidelines of
Santos Brasil are aligned with
the principles of the UN Global
Compact and the Company’s
Sustainability Policy.

Santos Brasil is committed to
embedding Sustainability in its
culture, business decisions and
daily practices, serving as a re-
ference for all its operations.

This commitment includes re-
ducing our environmental im-
pacts and the pursuit of ethics
and human rights in business
management, among other as-
pects that drive our Sustainabi-
lity vision.

GUIDELINES - COMMITMENT TO CONDUCT WITH THE ENVIRONMENT 33
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11. Commitment to conduct
in relations with society

11.1. RESPECT FOR DIVERSITY

Respect for diversity is one of our Values and we do not tolerate any
form of discrimination based on gender, sexual orientation, sexual
identity, race, color, religion, physical or economic condition, opinion

or any other aspect.

WHAT IS DEGRADING WORK
OR SLAVE-LIKE WORK?

[t refers to work without the worker’s consent, with-
out the minimum standards of health, safety, food and
which often puts the life of workers at risk. Strenuous
working hours or work overload that may damage the
health or risk the life or restricts the worker’s right of
movement, possibly resulting from debts, documentary
restrictions, or physical or psychological violence.

11.2. ERADICATION
OF SLAVE LABOR
Santos Brasil does not to-
lerate or permit forced
labor or degrading or sla-
ve-like labor. Nor does it
have commercial relations
with suppliers or service
providers that adopt or
may adopt such practices.

11.2. ERADICATION OF SLAVE LABOR
CONTINUED

If any employee of Santos Brasil becomes awa-
re of any forced labor, degrading or slave la-
bor both inside and outside the Company, they
must report it through the Confidential Portal
(quidelines in the “Confidential Portal” section
of this policy).

12. Commitment to
conduct in relations with
government bodies

Santos Brasil is a signatory to the UN
Global Compact and repudiates any act
that can be characterized as corruption.

To prevent any action that may be cha-
racterized as corruption, the Company’s
guidelines are established in our Anti-
-Corruption and Anti-Bribery Policy,
knowledge of which is mandatory.

GUIDELINES - COMMITMENT TO CONDUCT IN RELATIONS WITH GOVERNMENT BODIES
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12. commIT!

MENT TO CONDUCT IN RELATIONS

WITH GOVERNMENT BODIES

CONTINUED

o

What we value:

a) While discussing tech-
nical and commercial is-
sues with public officials,
Santos Brasil employees
must follow the guide-
lines in the Anti-Corrup-
tion, Anti-Bribery and
Interaction with Public
Officials Policies.

b) Participation of autho-
rized employees with pub-
lic officials in forums and
working groups aimed at
formulating regulations
and standards designed to
improve and develop the
port sector.

¢) While participating in
bidding processes, all the
procedures and obliga-
tions established in cur-
rent bidding laws must be
observed.

What we do
not tolerate:

a) No form of pay-
ment or any other
benefit can be offered
directly or indirectly to
a public official at the
federal, state or muni-
cipal levels, in exchan-
ge for advantages.

b) Offering and pro-
mising to offer gifts,
presents,  entertain-
ment and hospitality
for public officials, un-
der no circumstances.

13. Commitment to conduct in
relations with the media and
social media

The Company’s objectives include es-
tablishing frequent and transparent re-
lations with the press and social media
to guarantee access to information and
adequately position Santos Brasil in the
media.

What we value:

a) Each employee must strive for the healthy reputation of the
Company and inform the Corporate Communication and Sustai-
nability Area of possible risks to its image.

b) Only employees authorized and instructed by the Corpo-
rate Communication and Sustainability Area of the Company
can grant interviews or provide information involving the
Company’s name or about it to the media.

) All and any requests from journalists or the press should be
forwarded to the Corporate Communication and Sustainability
Area.

d) Lectures, specific classes or any other situation that require
the exchange of information by employees about Santos Brasil
are allowed provided the necessary authorizations are obtai-
ned according to each case. Information classified confidential
regarding the Company, pursuant to the Information Security
Policy, should not be published.

e) Guidelines regarding Confidentiality of Information also
apply to social media (including tools such as WhatsApp, Face-
book, Instagram and LinkedIn, among others).

f) Careful and truthful use by employees of their social media in
situations that involve their relationship with Santos Brasil, so
that they never unduly expose the Company’s image or allow it
to be linked to inappropriate cond

GUIDELINES - COMMITMENT TO CONDUCT IN RELATIONS WITH THE MEDIA AND SOCIAL MEDIA
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13. COMMITMENT TO CONDUCT IN RELATIONS
WITH THE MEDIA AND SOCIAL MEDIA

CONTINUED

What we do not tolerate:

a) Comments on any of the Company’s pro-
jects in public environments (airports, restau-
rants etc.) to prevent confidential information
from being disclosed in dissonance with the
company'’s strategy.

b) Disclosure by our employees of informa-
tion that is not publicly known through Santos
Brasil’s communication channels (e.g. the Com-
pany website), unless previously approved.

¢) Disclosure by the supplier or service provider
of any project of the Company without authori-
zation from the Corporate Communication and
Sustainability Area.

d) Interviews cannot be granted to media nor
the name / projects of Santos Brasil be mentio-
ned in the media without prior authorization
from the Corporate Communication and Sus-
tainability Area.

e) The use of social media by employees, linking
Santos Brasil to improper and prohibited con-
duct, according to internal regulations.

f) Exposure of information about co-workers on
social media.

ES - COMMITMENT TO CONDUCT IN RELATIONS WITH THE MEDIA AND SOCIAL MEDIA 39




SECRECY OF
INFORMATION

Confidential Information

We are constantly in contact with information considered con-
fidential or restricted. Information is an extremely important
asset for the Company and must be duly protected by all in

order to avoid its improper or unauthorized use.

WHAT IS CONFIDENTIAL
INFORMATION?

All information that can

be accessed by users and
partners of the organization
but which should not be dis-
closed without prior autho-
rization from the respective
area. Unauthorized disclo-
sure of this information may
have an impact (financial,
image or operational) on the
business of the organization

or partner.

What we value:

a) We must preserve the confi-
dentiality of the Company'’s infor-
mation, striving the same among
all its users and owners, in accor-
dance with current laws and the
Company'’s internal rules.

b) The preservation of secrecy and
privacy, even if it results from the
sharing of information by em-
ployees in lectures, specific classes
or any other situation that requi-
res the exchange of information
about Santos Brasil.

) In case of doubts about this to-
pic, please contact the IT or Com-
pliance Departments.

SECRECY OF INFORMATION
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SECRECY OF INFORMATION
CONTINUED

What we do not tolerate:

a) The disclosure by employees, shareholders and managers of
confidential or restricted information of the Company, except if
the interest of the Company is proven or by a court order.

b) The use or disclosure of any confidential information of the
Company by its employees, even if they have access to such in-
formation, for their own benefit or for the benefit of third parties,
outside the interests of the Company.

For more information, see the Information Security Policy.

Insider Information

As a publicly-held company, we are subject to inspection by re-
gulatory bodies and must protect the use of Insider Information.

WHAT IS INSIDER
INFORMATION?

It is information related to any mate-
rial fact or event that has not yet been
disclosed to the market, in accordance
with law or this Code, that related per-
sons have access to by virtue of their

position or function.

Note that using material information
that one is aware of but which has not
yet been disclosed to the market, in
order to obtain undue advantage for
oneself or a third party, by trading on
the shares or other securities of Santos

Brasil, is a crime.

The same crime is committed by those
who pass on confidential information
about a material fact to which they
would have access by virtue of their po-
sition or function in a securities issuer
or due to a commercial, professional or

trust relationship with the issuer.

For more information, see the Policy of Use and Disclosure of Information

and Trading of Securities.

What we value:

a) We must preserve con-
fidentiality about the
Company'’s strategic mat-
ters, which could be fi-
nancial, regulatory or le-
gal, among others.

What we do not tolerate:

a) The use of Insider Infor-
mation to trade on securi-
ties for oneself or others.

b) Commenting on the fi-
nancial results by those
who have access to Insider
Information before its dis-
closure to the market.

INSIDER INFORMATION
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CONFLICT -
OF INTERESTS Bl

General Guidelines

Santos Brasil does not condone situations of .
conflict between the Company’s business 1
and its stakeholders.

WHAT IS CONSIDERED CONFLICT OF INTEREST?

A situation in which there is incompatibility between

the interests of the employee, third party or director
and the interests of the Company that may influence d =

the performance of their functions. = P . - =

For more information, see the Policy on Conflict of Interests.
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GIFTS, /5
PRESENTS. U
ENTERTAINMENT
AND HOSPITALITY

Receiving gifts, presents, entertainment and
hospitality may be a practice of kindness and
cordiality accepted within a business rela-
tionship but requires certain precautions.

What we value:

a) The acceptance of gifts, presents, en-
tertainment and hospitality is allowed
provided it is in compliance with the ru-
les established by the Company in the
Policy on Gifts, Presents, Entertainment
and Hospitality.

What we do not tolerate:

a) Receipt of gifts, presents, entertainment
and hospitality that are above the value per-
mitted or which do not follow the provisions
set forth in the respective Policy.

For more information, see the Policy on Gifts, Pre-
sents, Entertainment and Hospitality.
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COMMITMENT TO
TRANSPARENCY AND
MANAGEMENT OF CODE

Confidential Portal
B 1. Complaints, Suggestions and Questions

Santos Brasil has provided a channel for its employees, suppliers, service
providers, third parties and others to send their reports, complaints, sugges-
tions and doubts.

Santos Brasil also values an environment that is open to suggestions, oppor-
tunities for improvement and correction of possible issues. We reject all for-
ms of retaliation or intimidation of employees, suppliers, service providers or
third parties who report complaints, suggestions and doubts in good faith
regarding any situation of non-compliance with the Code of Conduct and
other regulations and guidelines established by Santos Brasil.

THE CONFIDENTIAL PORTAL is an independent tool by which we

guarantee the anonymity of whistleblowers to protect their image,
as well as our employees and the Company.

B 2 Contact

Complaints, suggestions and dou-
bts can be sent through the follo-
wing channels:

Website:
www.contatoseguro.com.br/
santosbrasil

Telephone: 0800 800 0818
Through the VivaVoz APP

The Confidential Portal is a tool avai-
lable to all Santos Brasil employees,
suppliers, service providers and third
parties.

All complaints, complaints, sug-
gestions and doubts will be re-
ceived and dealt with indepen-
dently and confidentially and,

wherever applicable, will follow
the procedures established in the
Incident Management Policy and
the Consequence Management
Policy.

3. Doubts

Doubts regarding the guidelines in
this Code of Conduct can be clari-
fied from the Compliance Area by
sending an email to

compliance@santosbrasil.com.br.

COMMITMENT TO TRANSPARENCY AND MANAGEMENT OF CODE
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Disciplinary measures

B Violations of principles and guidelines in the Code of Conduct and
other regulations in force at Santos Brasil are subject to disciplinary
measures and punishments established in Brazilian laws. Depending
on the actions committed, such violations may result in civil and/
or criminal liability, fines, significant penalties and/or imprisonment
determined by competent authorities.

The sanctions that may be applied internally will comply with the
Consequence Management Policy and will be defined by the Com-
pliance Committee.

For more information, see the Consequence Management Policy.

Training

B Santos Brasil will provide training
on this Code of Conduct and All employees and managers
other policies of the Company to of the Company must undergo
its employees, shareholders and the training programs organi-
service providers. zed and offered by Santos Bra-

sil. Failure to comply with these
obligations is also considered
improper conduct and against

the Company’s Values.

STATEMENT OF RESPONSIBILITY

AN

D COMMITMENT TO ABIDE BY THE

CODE OF CONDUCT OF SANTOS BRASIL

The
and

Code of Conduct of Santos Brasil represents the principles
conduct that guide the Company, demonstrating trans-

parency and professionalism.

| hereby declare that | have received it, | am aware of the practices and

rules

established in this Code and | undertake to comply with and strive

for its permanent compliance. | am also aware that any case of non-

-compliance with this Code of Conduct must be immediately reported

to th

e Company through its Confidential Portal.

SANTOS BRASIL
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